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Important disclaimer

The information contained in this publication is intended
for general use fo assist public knowledge and discussion
and to help improve the development of community frust
in rural industries. You must not rely on any information
contained in this publication without taking specialist
advice relevant to your particular circumstances. While
reasonable care has been taken in preparing this
publication to ensure that information is true and correct,
the Commonwealth of Australia gives no assurance as to
the accuracy of any information in this publication.
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any act or omission, or for any consequences of any such
act or omission, made in reliance on the contents of this
publication, whether or not caused by any negligence on
the part of the Commonwealth of Australia, AgriFutures
Australia, the authors or confributors.

The Commonwealth of Australia does not necessarily
endorse the views in this publication. This publication is
copyright. Apart from any use as permitted under the
Copyright Act 1968, all other rights are reserved. However,
wide dissemination is encouraged. Requests and inquiries
concerning reproduction and rights should be addressed
to AgriFutures Australiac Communications Team on 02 6923
6900.
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VOCONIQ, Our story

Voconiq is an Australian data science company built on

a platform of research developed by Australia’s national
science agency, CSIRO. The Voconig founding team spent
11 years in CSIRO building this science platform, engaging
over 70,000 community members in 14 countries to
understand what leads to deeper trust between industries,
companies and governments, and the communities they
work alongside. Founded in 2019, Voconig was created as
a vehicle for delivering this science as a service globally.
Voconiq is the home of Engagement Science and we are
passionate about giving voice to communities large and
local about the issues that matter to them and helping
those that work alongside them fo listen to community
voices effectively.

Voconié%%

To learn more, go fo www.voconig.com Engagement Science
Insights

PAGE 3



Contents

06 12

e Community perception of e Australia’s relationship with
Levied industries Levied industries

e |Introduction
18

07 e Community trust and
e Why measure trust and acceptance
acceptance
08  What do Australians know about
« Overview of key findings Levied industriese

e Drivers of frust and acceptance

23

1 0 » Key issues for Australia’s Levied

e The research process indusiries
e Environment

PAGE 4



26

e Chemical use

27

e Animal welfare

30

e Regulation and Fairness

33

o Differences between industries

38

e Building frust
e Key features of the model

e Trustis central and drives
acceptance

39

e Responsibility

» Listening and responding
(Procedural fairness)

e Support for the use of chemicals

» Confidence in regulation

e The importance of rural
industries (Acceptance driver)

41

e Conclusion

PAGE 5



COMMUNITY TRUST IN AUSTRALIAN LEVIED INDUSTRY

Community perception of Levied industries

Infroduction

Australia’s levied and emerging industries are a diverse set
of industries that play a key role in Australian Agriculture.
From creating the food that helps grow our livestock, to
breeding animals that support sport and recreation to
playing a pivotal role in pollination, these industries are
pivotal in growing the future of Agriculture in Australia.
Like rural industries more broadly, these industries must
embrace the challenges of modern agriculture such as
rapidly evolving fechnologies, environmental pressures,
and an increasingly complex social environment.
Understanding the Social Licence of each levied industry
is crucial in planning industry growth and meeting the
challenges with confidence.

This program of research aims to provide insights and
capacity building that aims to support each levied

and emerging industry to deepen their relationship

with the Australian community. This report will provide a
comparison of community perspectives regarding levied
industries and perspective in the context of rural industries
in general through comparison to the Community Trust

in Rural Industries (CTRI) program of work, which provides
over five years of research info the mechanism of trust
between the Australian Community and the rural industries
that provide food, fibre and fuel to them. This is the first
year of a three-year program of work, presenting an
important baseline on which to identify key challenges,
learn, explore, and act on the insights, and then measure
and identify key changes and risks over time.

In this report, we publish the findings of the first national

survey of the levied industries program.
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Why measure trust and acceptance

Trust is a psychological state in which individuals accept
vulnerability and rely on favourable tfreatment from the
other party. Trust is at the core of the relationship between
communities, stakeholders, and organisations or industries.
It also serves as a vehicle that turns the experiences and
expectations of the community and stakeholders info
acceptance of an industry. This acceptance acts as a
proxy for the social licence to operate. The strong positive
relationship between community trust and acceptance of
an industry or set of industries shows that working to build
frust reduces the risk of community rejection through loss
of social licence.

Voconiq's research across various industries at local

and national levels has shown that building trust leads

fo several practical advantages. When a community
frusts an industry, they are more likely to give them the
benefit of the doubt when things go wrong. This trust also
influences how communities and stakeholders perceive
and speak about the industry. External parties are more
likely to support and defend an industry when trust is high,
while support diminishes when trust is low and may even
lead to action against the industry.

[

|
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When trust is high, industry-wide challenges are more
likely seen due to the complexity of the operating
environment, the scale of the task, or a well-intentioned
mistake or accident. On the other hand, lower frust leads
communities to interpret failures as neglect, ineptitude, ill

intent, or misalignment with community values.

Trusted industries also have more leeway fo innovate

and infroduce new ideas. Strong trust enables industries
to address challenging issues with their community and
stakeholders, confident in the strength of their relationship.

Trust can be viewed as an asset for industries as they work
to establish, strengthen, and safeguard their social licence
to operate. Trust is a central element in understanding the
social licence, and an important question in this area of
research is: what influences, enhances, or diminishes trust
in these relationships?

Our modelling assists in answering this question by
identifying what drives frust and acceptance of an
industry ultimately finding opportunities to strengthen the
relationship between levied industries and the Australian
community.
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Overview of key findings

In our first year of the Community Trust in Levied Industry program, we heard from 2,867 Australians

through our nationally representative survey. This is the first year of a three-year program of work,

aiming to collect responses from 9,000 Australians. Over time, this data set will help build a picture

of the challenges each levied industry faces and help grow skills in those involved in levied and

emerging industries to improve their relationship with their communities based on trust.

Drivers of trust and acceptance

Over the past five years, the CTRI program has provided
a sound understanding of what factors contribute to
frust in rural industries. Through our 2024 levied research,
we have gained valuable insights into the complexity

of trust and acceptance within this new context. Our
findings emphasise the need for specific knowledge
within levied industries, focusing on responsible practices
and environmental considerations, which are crucial for
building and maintaining trust within the community.

The strategies adopted by levied industries play a vital
role in fostering positive relationships with the Australian
community. While our results highlight both opportunities
and risks for these industries, they underscore the potential
impact on frust caused by any mismanagement or
oversight in these crucial areas.

Our baseline study identified that the community places
significant trust in levied industries that demonstrate
responsibility fowards animal welfare, environmental
sustainability, and water usage. Furthermore, the
community has shown a deep understanding of the
necessary trade-offs for chemical usage in pursuit of
sustainable goals and the preservation of animal welfare.
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The community also acknowledges the value of regulation
in holding levied industries accountable for their practices.
However, there is a notable level of uncertainty regarding
the frameworks underpinning sustainable and ethical
practices. Addressing this uncertainty and consistently
responding to community feedback will be key to
positively shaping perceptions this year.

Similar to the 2023 CTRI findings, the importance of rural
industries remains a key driver for acceptance. However,
there is a risk of declining connection across different
age groups, as indicated by our data. Despite this, our
research has highlighted the community's strong and
positive perception of products made in Australia, as
well as new technologies and products aligned with
sustainability values. There is particular emphasis on

the unique properties offered by levied products, such
as reduced water usage and low-carbon production
systems.

A summary of the key drivers identified in this year's
research can be found in Figure 1, next page.
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Figure 1. Key drivers of frust and accepfance in Australians Levied industries, 2024.
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The research process

An online survey methodology was used to access the
views of the Australian community over the age of 18

on a broad set of topics and issues related to Australian
levied industries. A combination of items was used, some
from validated work such as CTRI and others created
specifically to measure issues identified as important

to levied industries by AgriFutures. A research panel
provider was used to collect this data. Research panels
are frequently used in survey research to access a broad
range of nationally representative groups within the
population.

Partficipants were recruited from across Australia between
the 19th of May and the 5th of April 2024. 2,867 surveys
were included for analysis after data cleaning'.

A key consideration of this research was the ability fo
benchmark the levied research against other industries
and understand the unique contribution of each levied
industry. As a result, there was an intentional inclusion

of questions that exist in the 2024 CTRI survey, and some
questions were used that were similar but varied only by
the definitions used.

Alongside a comprehensive set of demographic
questions, measures of community sentiment toward the
following topics were included?:

* Importance of rural industries in Australian life and
nutrition

¢ How information about rural industries is received
and the nature of information silos surrounding rural
industry issues

e Environmental impacts and management
* Animal welfare
e The importance of rural industry products

* Health, safety, and working conditions of workers in
rural industries

* Drought, climate variability, and climate change
* Innovation in rural industries

* Confidence in regulation and internal industry
standards

e Industry responsiveness
e Trustin rural industries
e Acceptance of rural industries

In this research, questions were asked specifically about
chicken meat, export fodder, thoroughbred horses, honey
bees and pollination, rice, ginger, tea tree oil, and pasture
seeds. Addifional questions about awareness of each
industry were included as well as targeted questions to
understand some industry specific issues. This allowed

for results to provide targeted information about each
levied group. Rural industries in this survey were defined as
“Australia’s producers, breeders and growers.”

1. '‘Data cleaning' is conducted in order to ensure the quality of data included in analyses is high. This involves screening
and potential removal of surveys where, for example, participants answered the survey very quickly (i.e. less than 5
minutes), in ways that indicate lack of attention to the content of questions, and extreme or consistent responding

on survey questions (i.e. answering ‘1’ to all questions). For more detail on what this involves, see Meade AW and
Bartholomew C. (2012) Identifying careless responses in survey design. Psychological Methods, 17(3), 437-455. DOI:

10.1037/a0028085.

2. Most topics were measured using 5-point Likert type agreement scales, where 1 = Strongly disagree, 2 = Disagree,
3 = Neutral, 4 = Agree, 5 = Strongly agree. When reporting, categories may be combined to express "agreement”
(combining results of Agree and Strongly agree) and “disagreement” (combining results of Disagree and Strongly

Disagree).
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Who completed the national survey?

2 867 | 17 March - 4 April
’

Participants in the program overall

Aboriginal and
Average age Gender Torres strait islander
status

Do you eat
meat or seafood?

M 18-34:29.3% Bl Male: 52.4% M Yes: 4.88% M Yes: 97%
35-54:31.1% Female: 47.2% No: 93.6% No: 3%
55+:39.6%

Education level

B Did not complete high school: 13.2% High school and cerfificate: 46.4%
Bachelor's degree or higher: 40.5%

People they know in agriculture industry Region
42.1% 53.0%
25.4% 29.8%
18.0%
6.8% 7.7% 7.5%
None 1-2 3-5 6-10 More Suburban  Metro/City Regional
than 10 (Farming)

9.7%

Regional
(Non-farming)
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Ausiralia’s relationship with Levied
industries

In the Community Trust in Rural Industries work, the research has examined the complex
relationship between rural industries and the Australian community. Over five years, the broader
social context, industry performance, and community concerns have been measured. This work
delves info levied and emerging industries and how the community interfaces with these groups,
seeking to understand the Australian community’s views on the collective and individual value of

these groups.

The results from year one reveal a powerful connection between Australian levied industries and their community. The
maijority (89%) of Australians recognise the significance of rural industries fo “our way of life in Australia” and believe that
the industry and its products are important to Australians (?0%). Figure 2 below illustrates the overwhelmingly positive
perception of levied Industries and their products, including specific industries such as honey bees.

[ strongly disagree Disagree Agree [ strongly agree Neutral
Regpnol communities are 1% 37% 53% 8%
important to Australia
2%
. Rural industries prowo!e 1% 41% 49% 8%
important products for Australia
2%
Rural industries are mpor‘ronf To 1% % 48% 9%
our way of life in Australia
2%
Pollination from honey bees is
essential to produce certain 1% 36% 52% 10%
food in Australia
2%

Figure 2: Distribution of agreement with the importance of rural industry questions, 2024.
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Farmers and rural producers are the
lifeblood of Australia. | can’t stress
how important they are.

— 2024 survey participant.

Australian farmers are hardworking,
and suffer a lot with climate, | admire
all the farmers of Australia that get
up at dawn to make sure we have
the best food, who sacrifice a lot for
all of us, farmers are the best quality
human beings we need to be right
behind them and support them.

- 2024 survey participant.
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In addition to the positive relationship, the Australian community has strong confidence in Australion-grown products.
When asked whether they value Australian products more than those made in Australia with imported ingredients, 81%
agreed. Additionally, 82% of participants identified that “product of Australia” labelling was comforting and 72% agreed
that it is important to them that the honey they buy is 100% Australian.

These results show that the Australian community values those working in levied industries and has a strong connection
to their products. This provides levied industries with the social permission to continue to innovate and to tackle the
challenges identified in this report head-on.

A theme to watch in the 2023 CTRI research was the connection with rural industries. Questions relating to this had
shown a consistent decline over the past five years. When asked whether rural industries were part of their heritage,
results for the levied survey showed a higher proportion of those who agreed or strongly agreed (44%, up from 37%
in CTRI). Conversely, when asked “When | buy Australian rural industry products, | feel connected to the producers,
breeders, and growers who produce them”, the levied group had a lower proportion of agreement (58%), than the
comparison group in CTRI (62%) (Figure 3).

Ml 2024 Levied 2023 CTRI

58% 62%

44%
37%

Percentage of agreement
supporting statement

Rural industries are part of my When | buy Australian rural industry
heritage products, | feel connected to the producers,
breeders and growers who produced them

Figure 3: Proportion of agreement that Ausfralian communities feel connected to Australian rural industries®, 2024 Levied
and 2023 CTRI.

The impact of age on connection to rural industries is evident in Figure 4. Despite all age groups reacting positively to
the questions (scoring a 4 or above on a scale of 1 to 5), there is a clear trend - older age is associated with a stronger
connection to rural industries. This frend presents a potential risk to levied industries, as it is becoming increasingly
challenging to connect with younger generations. This disconnect could directly impact the social acceptance of
farming practices.

3. Note, in the 2023 survey Q2 asks: When | buy Australian rural industry products, | feel connected to the farmers, fishers
and foresters who produce them.
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H 18-34 35-54 55+
4.63
4.08 4.07 3.99
N
C
o)
2
o
C
O
0]
=
Regional communities Rural industries provide Strong regional
are important to important products for communities are important
Australia Australia for producing safe, high

quality food and fibre
products in Australia

Figure 4: Rating of agreement (score on a scale from 1 to 5) that Australian communities feel connected to Australian
rural industries, split by participant age, 2024.

The age of the participants consistently influenced many of the factors that were identfified as drivers of frust in this
research. It was especially significant in the areas of environment and water usage, where the relationship with younger
generations posed a notable risk. An important focus was placed on responsible activities that support environmental
practices.

When asked whether rural industries prioritise short-term profit over environmental stewardship, the majority of
18-34-year-olds agreed (M=3.3), while the majority of those 55 and older disagreed (M=2.6), and the 35-54-year-old
group was neutral (M=3) (see Figure 5). This frend was also evident in the statement “Rural industries use more water
than they are entitled to” (Figure 5).

Despite the scepticism surrounding industry practices, all age groups still agreed that “Rural industries use water
responsibly” (Figure 5). This question followed the trend described above but highlights that farmers are working in

the best interests of the community. Targeting these areas of uncertainty in the data for the age groups that are most
uncertain will assist in fortifying the relationship between levied industries and the Australian community info the future.
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W 18-34 W 35-54 55+
5 _
4 A 3.59
Q) .
e 3.30 315 334 343
8 : 2.97
g 3 - 2.60 2.67
[
O
o}
= 5
1 _
Australian rural industries Australian rural industries Australian rural industries
are more interested in short use more water than they use wafter responsibly
term profits than long term are enfitled to

environmental stfewardship

Figure 5: Rating of agreement (score on a scale from 1 to 5) on rural industry practices, split by participant age, 2024.

Another area of strength for levied industries was in the use of fechnology perceptions to position levied activities,
particularly in the areas of productivity and sustainability. The Australian community agreed that rural industries

have successfully used new technologies to improve how they operate (68% agree or strongly agree, 28% neutral),
additionally, when asked if adapting fo climate variability was an area of strength for Australian rural industries, 58%
agreed (33% neutral). As above, the 18-34 age group scored lowest on both these items. These areas highlight a strong
position of competitive advantage for Australia’s levied industry and position them well for adapting and promoting the
use of new technologies.
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The rural agricultural industry is
important to Australia but so too is
the environment, climate change,
sustainability and animal welfare.

It's therefore important for the
industry to evolve and embrace new
technologies and practices.

— 2024 survey participant.
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Community trust and acceptance

Trust is a critical driver of acceptance of levied industries and serves as a key medium for translating the public’s
expectations and experiences of these industries into a robust level of social licence to operate. Year one of this study
worked to achieve a baseline, which will help levied industries understand the nature of their relationship with the
Australian community and compare to other baseline measures such as the 2023 CTRI work.

Measured on a scale from 1 (Nof at all) to 5 (Exiremely), the average level of frust in levied industries to act responsibly
in 2024 was 3.34. This is rated above the midpoint of the scale and indicates a strong relationship, marginally lower
than the 2023 CTRI results (3.4). This score reflects a solid foundation of trust with the community on which to build and
strengthen the relationship.

The average level of acceptance of levied industries in 2024 was 3.9 as measured on the same 5-point scale. This score
is equal to the number measured in the 2023 CTRI research and highlights a widespread acceptance of the activities of
these groups.

The extent to which a participant trusted each individual levied industry was also examined (Table 1, below).
Reviewing the means against the overall score (M=3.34), there is a range of scores, highlighting that there are different
opportunities that each industry must build a relationship with the Australion community. In a later section of this report,
we provide a summary of more advanced data modelling that shows how trust and acceptance relate to individual
levied and emerging industry studied, and what else influences community acceptance of rural industries.

Looking across the industries, there is a clear pattern with industries involving animails (e.g., intfensive production of
chickens, M=2.94) generally being trusted less than industries involving plants (e.g., fea tree oil, M=3.26). Exceptions
to this trend include products such as export fodder (M=2.96), which had the lowest knowledge ranking for a plant

product. These scores are reflected in order from lowest to highest below in Table 1.
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Thoroughbred horse breeders 2.78
Intensive livestock producers (e.g., chicken) 2.94
Deer producers 2.95

Export fodder producers 2.96

Goat fibre producers 3.00

Wild livestock producers (e.g., kangaroo) 3.02
Rice producers 3.07

Cattle producers (e.g., buffalo) 3.10
Pasture seed producers 3.22

Tea tree oil producers 3.26

Ginger producers 3.29

Australian rural industries, overalll 3.34
Honey beekeepers 3.61

Table 1: Average trust by industry (rated on a scale of 1-5 where 1 is not at all and 5 is extremely).

The analysis of trust for each industry allowed us to understand why rankings differ. There were three common drivers of

trust across all industries: responsibility, chemical use, and procedural fairness. However, when we looked at individual

industries, not all of them had these as their top drivers of trust. Those with lower trust rankings often had other factors

driving trust, which were related to negative perceptions about specific industry practices. For instance, in the

thoroughbred breeding industry, additional drivers of trust included community perceptions of the use and treatment

of horses in sport, with a mean score of 2.78. In the rice industry (M=3.07), community concern was focused on water

use. Conversely, in the honey bee industry, trust (M=3.61) was driven by the industry’s importance, resulting in a stronger

relationship with the community. Later in this report, we will outline individual industry groups and their key drivers.
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What do Australians know about Levied
industries?

To better understand the relationship between levied and emerging industries and the Australian
community, the survey asked a series of questions related to awareness of each industry, where

the community gets their information about them and how they perceive that information.

Participants reported their fop six information sources When asked to rate their awareness of each industry,

regarding rural industries as: on a scale of 1-5 where 1 was “not at all aware”, 5 was
"exfremely aware” and 3 was "moderately aware”,

* Infemnet sources (73%) the average scores were significantly different between

«  Television - news programs (57%) industries (Table 2). The average scores ranged from 1.75
(goat fibre) to 3.56 (chicken meat), with an average of

e Television — current affairs programs (36%) 2.53.
e Friends or family (34%)

¢ Social networking sites (e.g., Facebook, Twitter, etc;)

(28%)
* Radio (27%)
Goat fibre 1.75
Buffalo 1.92
Export fodder 1.99
Pasture seeds 2.16
Deer 2.18
Sesame 2.25
Hemp 2.35
Ginger 2.61
Tea free oill 2.68
Thoroughbred horses 2.78
Kangaroo 3.01
Rice 3.03
Honey bees and pollination 3.16
Chicken meat 3.56

Table 2. Average industry awareness (rated on a scale of 1-5 where 1 is not at all aware and 5 is extremely aware).
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We then replicated focus questions asked in the 2023 CTRI survey to better understand perceptions of information
sources. The results from this survey support findings from the 2023 survey. This year we found that more Australians
believed that information they see about rural industries portrays them in a positive light (37%; 35% were neutral). A large
proportion (41%) also felt this information “is an accurate representation of Australian rural industries”, compared to
those that disagreed with this statement (17%; 43% were neutral). Finally, when we asked the extent to which Australians
“actively seek information about Australian rural industries”, just 24% agreed or strongly agreed, 42% disagreed or
strongly disagreed and 34% selected “neutral” (Figure 6).

[ strongly disagree | Disagree [l Agree ] Strongly agree Neutral

The information | see on

Australian rural industries

often portrays themin a 4% 4% 35%
negative light

| believe the information |
see is an accurate 3% 4% 43%

representation of

Australian rural industries

| actively seek 1% 3% 34%
information about

Australian rural industries

Figure 6. Distribution of agreement overall for knowledge questions, 2024.
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Australian industry is important but
the visibility and information available
to the public is scarce. The varying
amounts of agency and industry
bodies involved make it hard to

trust any of them having a single
independent source of verified truth
would be great.

— 2024 survey participant.




YEAR ONE NATIONAL SURVEY 2024

Key Issues for Australia’s Levied industries

To understand the strengths and opportunities that exist for Australia’s levied industries, we asked a

series of questions on varying topics including environment, chemical use and animal welfare.

Environment

The expectations for industries fo continue production, whilst protecting the environment in sustainable ways is
becoming increasingly important. When asked whether producers, breeders and growers are committed to working in
a sustainable way, 62% agreed or strongly agreed that they do (30% neutral) (Figure 5).

The findings show that a significant majority of the community supports the idea that farmers, breeders, and growers are
responsible stewards of the land and sea, with 63% agreeing or strongly agreeing, and only 30% expressing neufrality.
Similarly, 51% of the community believes that these individuals effectively manage their environmental impacts.
Interestingly, a noticeable proportion (34%) disagreed with the statement that " Australian rural industries are more
interested in short-term profits than long-term environmental stewardship,” while 30% agreed or strongly agreed and 36%
remained neufral (Figure 7).

[ strongly disagree Disagree Agree [l strongly agree Nevutral
Producers, breeders and growers in
Australia are committed to working
in a sustainable way 1% L Ltk S0
7%
Australian producers, breeders and
growers are responsible stewards of 1% 28% 15% 30%
the land and sea
6%
Australian producers, breeders and
growers manage their 27 8% 22% 9% 39%

environmental impacts effectively

Australian rural industries are more

interested in short term profits than 7% 27% 24% 6% 36%
long term environmental
stewardship

Figure 7. Distribution of agreement with environment questions, 2024.
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Key recurring themes in the 2024 trust model indicated a focus on responsible practices in levied industries, in particular
in the areas of sustainability and water use. The Australian community largely believed that rural industries share
responsibility for both environmental management and water use (82% agreed or strongly agreed for the environment,
84% agreed or strongly agreed for water). This highlights the connection between all levied industries and the need to
work together on issues of industry importance.

A smaller proportion of community agreed that rural industries are managing both environment and water
appropriately (both 51% agreed or strongly agreed, Figure 8, below). This is coupled with general agreement that there
will be less water available in the future because of climate change (67%) and that economic sustainability of rural
industries should not come af the cost of environmental management (60%).

[ strongly disagree Disagree [l Agree [ Strongly agree Neutral
Australian producers, breeders and
growers manage their 2% 8% 9% 39%
environmental impacts effectively
Australian rural industries use water
. 2% 10% 9% 37%
responsibly

Figure 8 Distribution of agreement with responsibility questions, 2024.

Levied products were strongly supported when they could be linked to sustainable outcomes. 66% of participants
agreed or strongly agreed to the question "we should use more environmentally sustainable fibres like hemp”, and 71%
agreed or strongly agreed that heat and drought tolerant crops like sesame will become important in the future (Figure
9). Similarly, more community agreed (41%) than disagreed (23%) that consumption of low carbon meats like kangaroo
should be eaten. These products present an opportunity for levied industries fo promote the advances in their products,
that contribute towards the overall responsibility of the industry in meeting climate goals.

[ strongly disagree Disagree [l Agree [l Strongly agree Neutral

We should use more
environmentally sustainable 1%
fibres like hemp

Heat and drought tolerant

Crops, |Ik§ sesame, will 1% 15% 25%
become more important for
Australia’s agricultural future 3%
We should eat more low
carbon meats like kangaroo it S

Figure 9. Distribution of agreement with levied products questions, 2024.
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The rural agricultural industry is
important to Australia but so too is
the environment, climate change,
sustainability and animal welfare.

It's therefore important for the
industry to evolve and embrace new
technologies and practices.

— 2024 survey participant.

Australia wouldn’t survive without
the aid of rural industries and
communities. That being said, it is
essential that we stay up to date in
producing the safest food for our
bodies possible.

— 2024 survey participant.
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Chemical use

The Australian community is generally confident in how food is produced in Australia. When asked if “food produced

in Australia adheres to strict food safety standards,” 82% of respondents agreed or strongly agreed. Despite this
confidence, people want farmers to find ways to further reduce the use of chemicals or replace them with alternatives.
When asked if Australian farmers should find better ways than using chemicals to increase crop yields and control
weeds, 64% of participants agreed or strongly agreed.

Generally, the community understands that there are instances in which chemicals will be used in agriculture, with 47%
agreeing that herbicide and pesticide use is necessary. Responses to questions about the trade-offs involved in using
chemicals in levied industry practices show an understanding of the complexity of chemical use in both plant and
animal industries. For example, 40% of respondents agreed or strongly agreed with the statement “I support producers
using weed confrol chemicals like glyphosate if it means fresh produce in Australia is available and affordable.” Similarly,
49% agreed or strongly agreed that the use of chemicals is acceptable if it leads to sustainable farming, even when
frading off soil health. Additionally, 53% of participants supported the use of antibiotics in animal production if it is used
to improve an animal’s health (Figure 10).

I strongly disagree Disagree  [l] Agree [l Strongly agree Neutral

The use of herbicide and
pesticide by Australian 3% 13%
producers is necessary

37%

| support producers using
weed control chemicals like
glyphosate if it means that
fresh produce in Australia is
available and affordable

| support producers using
Genetic Modification (GM)
9%

18% 35%

technologies if it means they 14% 33%
use less chemicals for food

production

| am ok with the use of weed
control chemicals to protect
soil health, if it is a more
sustainable way of growing
crops

14% 32%

Figure 10. Distribution of agreement to chemical use questions, 2024.

The Australian community is confident in the country’s food production standards and supports reducing chemical
usage in farming. However, there is an understanding of the necessity of certain agricultural practices. The community
values sustainable farming and animal health, showcasing a balanced perspective on embracing new techniques
while ensuring food safety and affordability.
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Animal welfare

As with CTRI research, the Australian community acknowledged the complexity of animal welfare in the context of
levied industries (71% agreed or strongly agreed), additionally respondents recognised that welfare extended beyond
the absence of harm to animals (75% agreed or strongly agreed). Most respondents felt animals in levied industries were
treated with dignity and respect throughout their lives (55% agreed or strongly agreed, 29% neutral, and 12% disagreed
or strongly disagreed), (Figure 11) this consideration being an important predictor of trust in the 2024 model.

In the context of levied industries, animal welfare becomes more complex due to the diversity of purposes of animals
(production for food and fibre and breeding), as well as the type of animals (mammals and insects, native and
infroduced). This complexity was captured in the questions asked of participants in this year's survey. Whilst the
community at large agreed with the need for humane slaughter of animals like chickens for food (73% agreed or
strongly agreed) and kangaroos for population control (60% agreed or strongly agreed), participants showed a wide
range of opinions for the different use of animals in the levied group (Figure 11).

Broadly, respondents were supportive of breeding practices for intensive poultry farming (40% agreed or strongly
agreed) and horse sports (40% agreed or strongly agreed) and showed concern for the welfare of all types of

animals. When asked whether they worried more about the welfare of thoroughbred horses than other animals

bred for food products, 40% of respondents disagreed or strongly disagreed. Similarly, when asked if it is unrealistic to
expect beekeepers to care about bee welfare, 63% disagreed or strongly disagreed (Figure 11). There was significant
uncertainty (50%) when asked about the welfare of non-food products like goat fibre. These results highlight the
sensifivity of animal welfare across all types of animal industries and the significant risk animal welfare issues pose against
levied industries broadly.
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I strongly disagree || Disagree [l Agree [l Strongly agree Neutral

| worry about the welfare of
thoroughbred horses more
than | do about animals bred
for food products

4% 34%

The welfare of animals is not
just about the absence of 1%
harm to them

21%

3%
It is unrealistic to expect

beekeepers to care about

bee welfare 3% 21%

It is necessary to slaughter
animals like kangaroos as a

form of population control 4% 16% 2%

Generdlly, | feel that
Australian producers in rural
industries freat animals raised
for slaughter (e.g., chickens, 5%
deer) with dignity and
respect throughout their lives

29%

| don't have a problem with
animals like chickens being
slaughtered so long as it's
humane

4% 17%

Animals raised for non-food 4% 4% 50%
products, like goat fibres,
rarely face animal welfare

issues

. . 20%
Animal welfare in rural

industries is a complex issues

| think it is perfectly
acceptable for horses to be
bred for sport

28%

| think it is perfectly
acceptable for chickens to
be intensively formed to
provide food products

26%

Figure 11. Distribution of agreement with animal welfare questions, 2024.
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‘L‘l Industries are the heart of
this nation. Let’s not undermine
them. There are some disreputable
members that need to be weeded
out, but the vast majority are hon, ’
and responsible people.
— 2024 survey participant.
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Regulation and fairness

Regulations and industry standards are crucial governance tools that instil public confidence in the accountability and
responsiveness of rural industries fo issues significant to Australians. This encompasses not only regulatory compliance but
also the equitable distribution of benefits from these industries, with notable changes observed over time.

When asked if “Food produced in Australia adheres to strict food safety standards,” 79% of respondents agreed or
stfrongly agreed (Figure 12). Confidence in the standards ensuring rural industries’ do the right thing were consistent with
results from CTRI, with 63% agreeing or strongly agreeing (Figure 12). Additionally, 22% of respondents agreed or strongly
agreed that regulation in rural industries was effective, with 49% remaining neutral (Figure 10); highlighting a general
uncertainty in how these regulatory systems operate, consistent with findings from CTRI. These results underscore the
community's focus on regulation and its positive reception to efforts aimed at enhancing fransparency in regulatory
practices.

[ sirongly disagree Disagree [ Agree [l Strongly agree Neutral

Food produced in Australia
adheres to strict food safety 1% 25% 17%
standards
3%

Standards developed for

rural industries in Ausfrollo 3% 10% 31%
ensure people in those

industries do the right thing 4%

| don’t think that regulation
of Australian rural industries is 3% 23% 5% 49%
effective

Figure 12. Distribution of agreement with regulation questions, 2024.

Regarding the perceived fairness in the distribution of benefits to regional communities, 43% agreed or strongly agree.
Nationally, 54% agreed or strongly agreed that the benefits were fairly distributed (Figure 13). This indicates the potential
for the industry to emphasise non-financial benefits beyond the primary messages of job creation and economic growth

[ strongly disagree Disagree [l Agree [ Strongly agree Neutral
Regional communities receive a
fair share of the benefits from 2% 17% 7% 38%
rural industries in Australia
Australia receives a fair share
of the benefits from rural 2% 10% 10% 34%
industries in Australia

Figure 13. Distribution of agreement with distribufional fairness questions, 2024.
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A key strength of Australia’s levied industries in the eyes of the community, was their ability to listen and respond to
community concerns and opinions. When asked if rural industries listened to, and respected community concerns,
55% agreed or strongly agreed and 34% were neutral. Additionally, when asked whether rural industries were willing
to change their practices in response fo community concerns 48% agreed or strongly agreed, and 38% were neutral

(Figure 14).
[ strongly disagree | Disagree [l Agree [ Strongly agree Neutral
Rural industries in Australia are
prepared to change their practices 1% 7% 38%
in response fo community concerns
Rural industries in Australia
listen to and respect 2% 8% 34%
community opinions

Figure 14: Distribution of agreement with procedural fairness questions, 2024.

Our research highlights the importance of regulations and industry standards in ensuring that rural industries are
accountable and responsive to issues that are significant to Australians. The community prioritises regulation and is
conscious of the role of Government in regulatory practices in Agriculture. There are opportunities for improvement
when it comes to enhancing transparency in regulatory practices.
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‘l"governmenf needs to get behind
our rural growers and producers by
helping find the correct and healthiest
practices to protect the crops from
pests, drought and climate chang’. ’
— 2024 survey participant.
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Differences between industries

In this section, we provide an analysis of the trust data and knowledge by the levied group. We found three common

drivers across industries: responsibility, procedural fairness, and chemical use. However, these factors did not consistently

drive frust in individual industries. The table below shows the key drivers of frust for each industry group, listed in

descending order of importance. It also identifies any relevant questions for the levied group.

Thoroughbred horses

Trust: 2.78
Knowledge: 2.78

* |thinkitis perfectly acceptable for horses to be
bred for sport

* Australian thoroughbred horses significantly
contribute to sport and recreation in Australia

e Rural industries are responsible*

e Support for the use of chemicals*
*  Procedural fairness*

* Increased regulation is necessary

e Itis unredlistic to expect beekeepers to care
about bee welfare

| think it is perfectly acceptable for horses to be
bred for sport (M=3)

Australian thoroughbred horses contribute
significantly to sport and recreation in Australia
(M=3.6)

| worry about the welfare of horses more than | do
about animals bred for food products (M=2.6)

Chicken meat

Trust: 2.94
Knowledge: 3.56

e Rural industries are responsible*

e |thinkitis perfectly acceptable for chickens to
be intensively farmed to provide food products

e Procedural fairness*
e Support for the use of chemicals*

e Producers, breeders and growers in Australia
are committed to working in a sustainable way

e | thinkitis perfectly acceptable for horses to be
bred for sport

e Increased regulation is necessary

| think it is perfectly acceptable for chickens to be
intensively farmed to provide food products (M=3)

| don't have a problem with animals like chickens
being slaughtered as long as it is humane (M=3.8)

Generally, | feel that Australian producers in
rural industries treat animails raised for slaughter
(e.g. Chickens, deer) with dignity and respect
throughout their lives (M=3.5)
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Deer

Trust: 2.95
Knowledge: 2.18

e Rural industries are responsible*

e Support for the use of chemicals*
*  Procedural fairness*

* Increased regulation is necessary

e | thinkitis perfectly acceptable for horses to be
bred for sport

* Producers, breeders and growers in Australia
are committed to working in a sustainable way

¢ | don't have a problem with animals like
chickens being slaughtered so long as it’s
humane

Generally, | feel that Australian producers in
rural industries treat animails raised for slaughter
(e.g. Chickens, deer) with dignity and respect
throughout their lives (M=3.5)

Goat fibre

Trust: 3.00
Knowledge: 1.75

e Rural industries are responsible*

e Support for the use of chemicals*
¢ Increased regulation is necessary
¢ Procedural fairness*

¢ Animals raised for non-food products, like goat

fibre, rarely face animal welfare issues

e Australia receives a fair share of the benefits
from rural industries in Australia

* | would be capable of skinning and butchering
an animal for meat

Animals raised for non-food products, like goat
fibre, rarely face animal welfare issues (M=3)

Export fodder b

Trust: 2.96
Knowledge: 1.99

e Rural industries are responsible*

e Support for the use of chemicals*
e Increased regulation is necessary
¢ Procedural fairness*

e State and federal governments are able to
hold rural industries accountable

e | thinkitis perfectly acceptable for horses to be
bred for sport

e Australian rural industries are innovative
compared to global competitors

Kangaroo

Trust: 3.02
Knowledge: 3.01

e Rural industries are responsible*

e We should eat more low carbon meats like
kangaroo

e Procedural fairness*
e Support for the use of chemicals*

¢ | would be capable of skinning and butchering
an animal for meat

e Itis necessary to slaughter animals like
kangaroos as a form of population control

e Increased regulation is necessary

It is necessary to slaughter animals like kangaroos as
a form of populatfion control (M=3.6)

| have a problem harvesting kangaroos as a
product because they are native animals (M=2.7)

We should eat more low carbon meat like
kangaroo (M=3.2)



Rice
Trust: 3.07
Knowledge: 3.03

¢ We should not be using water to grow crops like
rice in Australia, when we could just import it

e Rural industries are responsible*

e Increased regulation is necessary
e Procedural fairness*

e Support for the use of chemicals*

e Itis unrealistic to expect beekeepers to care
about bee welfare

e Standards developed for rural industries in
Australia ensure people in those industries do
the right thing

We should not be using water to grow crops like rice
in Australia, when we could just import it (M=2.6)

Pasture seed Trust: 3.22  Knowledge: 2.16

e Rural industries are responsible*
* Support for the use of chemicals*
* Increased regulation is necessary

e Australian rural industries are innovative
compared to global competitors

YEAR ONE NATIONAL SURVEY 2024

Buffalo

Trust: 3.10
Knowledge: 1.92

e Rural industries are responsible*
e Increased regulation is necessary

e Producers, breeders and growers in Australia
are committed to working in a sustainable way

e Support for the use of chemicals*

e | thinkitis perfectly acceptable for horses to be
bred for sport

e Australia should stop the export of live buffalo
tfo overseas markets, regardless of the impacts
on Australian producers

e  Procedural Fairness*

Australia should stop the export of live buffalo to
overseas markets, regardless of the impacts on
Australian producers (M=3.1)

e Procedural fairness*

¢ Australia receives a fair share of the benefits

from rural industries in Australia

e Australian producers, breeders and growers are
responsible stewards of the land and sea
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Tea tree oil Ginger

Trust: 3.26 Trust: 3.29

Knowledge: 2.68 Knowledge: 2.61

e Rural industries are responsible* e Rural industries are responsible*

e Procedural fairness* e Support for the use of chemicals*
e | actively seek information about Australian ¢ Increased regulation is necessary

rural industries
e Ruralindustries are important To Australia

e Support for the use of chemicals*
e Procedural fairness*

¢ Increased regulation is necessary
* Food produced in Australia adheres to strict

e Australian rural industries are innovative food safety standards

compared to global competitors
e Australian rural industries have successfully used

e Food produced in Australia adheres to strict new technologies to improve the way they
food safety standards operate

It is just as important to use water in Australia to
grow ingredients for cosmetic products as it is o
grow food (M=2.9)

It is important to grow ingredients for cosmetic
products in Australia (M=3.5)
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Honeybee and

pollination
Trust: 3.61
Knowledge: 3.16

e Rural industries are responsible*
e Rural industries are important to Australia
e Procedural fairness*

e Producers, breeders and growers in Australia
are committed to working in a sustainable way

e Food produced in Australia adheres to strict
food safety standards

e Standards developed for rural industries in
Australia ensure people in those industries do
the right thing

e Increased regulation Is necessary

Pollination from honey bees is essential to produce
certain foods in Australia (M=4.4)

It is important fo me that the honey | buy is 100%
Australian (M=4)

It is unrealistic to expect beekeepers to care about
bee welfare (M=2.3)

YEAR ONE NATIONAL SURVEY 2024

Hemp
Knowledge: 2.35

| can describe the difference between hemp and
medicinal cannabis (M=3)

We should use more environmentally sustainable
fiores like hemp (M=3.8)

Sesame OOQ
2

Knowledge: 2.25

Heat and drought tolerant crops, like sesame, will
become more important for Australia’s agricultural
future (M=3.8)
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Pathways to increased trust and social

acceptance

This program has been developed to assist Australian levied industries in identifying and prioritising

strategies to build and enhance community trust and acceptance within their respective

sectors. The program utilises Path Analysis, a statistical method, to ascertain the most effective

approaches for each industry. This analysis is instrumental in gaining insights into the factors that

drive community trust and acceptance of levied industries.

Throughout the CTRI program, we have witnessed an
evolving model that underscores the community’s
response to a changing social landscape, with a strong
emphasis on environmental management concerns.
The 2024 levied Industry Model outlines key objectives
for collaboration among levied industries and delineates
specific nuances reflective of the industries under study
(refer to Figure 15). This presents a significant opportunity
for levied industries to take the inifiative and concentrate
their efforts on addressing issues that are critical to their
relationship with the Australian community

Building Trust

A key part of the Voconiq approach to social licence
research is the use of advanced statistical techniques

to go further than understanding levels of trust in and
acceptance of target industries, to understand what
drives trust in these industries. This approach provides
clear guidance on where to focus to reduce social risk
through building stronger relationships with the Australian
community, in this case. Path analysis provides a ‘recipe’
for social licence, detailing the relative strength of factors
that influence our key outcome measures. This path
analysis can be used to develop strategies for action that
prioritise the most influential frust and acceptance drivers
over those with less influence and provide guidance in
times of acute challenge.
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Key features of the model

A key part of the Voconiq approach to social licence
research is the use of advanced statistical fechniques

to go further than understanding levels of trust in and
acceptance of target industries, to understand what
drives trust in these industries. This approach provides
clear guidance on where to focus to reduce social risk
through building stronger relationships with the Australian
community, in this case. Path analysis provides a ‘recipe’
for social licence, detailing the relative strength of factors
that influence our key outcome measures. This path
analysis can be used to develop strategies for action that
prioritise the most influential frust and acceptance drivers
over those with less influence and provide guidance in

times of acute challenge.

Trust is central and drives acceptance

Trust is a central factor in predicting acceptance in
Australian regulated industries. In this model, there are
direct factors that influence acceptance but don't have
a significant impact on trust. These acceptance factors
are important, but they are often less influenced by an
industry or are more transactional in nature. Because

frust is so useful in fostering relationships between the
community and industry, we prioritise trust-building factors
in our recommendations.



Responsibility

This is the strongest driver of trust and a driver of
acceptance. This relates to the extent community
members feel that levied industries are acting responsibly
in areas of concern to them, namely animal welfare,
management of environmental impacts and water.
The more the community feels that levied Industries
contribute to responsible practice, the higher their trust
and acceptance. Often, drivers can interact with each
other. For example, perceptions of responsibility can be
impacted by the community’s stance on regulation,

as internal policies may determine the level of social
investment.

Listening and responding
(Procedural fairness)

This relates to the extent to which members of the public
feel as if levied industries are listening to and responding to
their concerns. This driver combines questions that reflect
community expectations of industry responsiveness, such
as whether industry acts quickly to address issues or is
prepared to change its practices in response to concerns.

Support for the use of chemicals

This relates to the complex relationship the community
has with the use of chemicals in rural industries. This driver
includes considerations such as the use of chemicals

on plants and animals to maintain practices, increase
production for export markets, meet sustainability goals
and to reduce the cost of food.

YEAR ONE NATIONAL SURVEY 2024

Confidence in regulation

This driver speaks to the level of confidence the public
have in regulation and other governance mechanisms

to ensure levied industries ‘do the right thing’. The driver
combines questions on standards developed internally,
fransparency and accountability to the wider public, and
the degree to which the government can hold individuals
accountable. Specific to this model emphasis is being
placed on topics such as environmental stewardship and

water use.

The importance of rural industries
(Acceptance driver)

The more the Australian public feel that rural industries are
part of their heritage and important to their way of life, the
more inclined the community will be to trust and accept
the industry. This driver combines questions related to the
importance to way of life in Australia, and the connection
with regional communities, and the importance of
products produced by levied industries.

It is important to note that the path model provides a
clear understanding of what is important in predicting frust
and acceptance, and the relative strength of each driver
in doing so. In this report, we have examined the level of
community sentiment in each of these drivers at baseline
and other features of the data. Together, the data then
provides a recipe for improving social licence (i.e., factor
identification and pathway strength) and a baseline

level on the key model features (i.e., mean scores and
distributions of responses for individual survey items within
each model factor). These components of the story are
related but distinct, serving different purposes for levied
industries in stfrengthening their social licence to operate.
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_ 0.24 Overall Trust in
Procedural fairness Australian Levied 0.29
Industries i Acceptance W
Ml Australian Levied §
0.15 ; Industries !
Support for the use of
chemicals
0.34 0.18
Rurql indusT[ies are -0.06 0.30
innovative
-0.05
Increased regulation is Rural industries are
necessary important to Australia

Figure 15: Pathways to frust and acceptance of Australia’s Levied industries.

How to read this path model

When reading the path model on this page, follow the arrows from left to right. The direction of the arrow
indicates the direction of the relationship (e.g. trust leads to acceptance). The numbers on the arrows
denote theirimportance in predicting the measure they point at; higher numbers represent stronger
relationships. Blue arrows represent positive relationships between measures (e.g. greater confidence rural
industries are responsible leads to higher frust) and red arrows represent negative relationships between
measures (e.g. greater concern that regulation is necessary leads to lower levels of trust). Most pathways

in this model are positive, meaning the more responsive that participants feel rural industries are, for

example, the more trust in rural industries they have.
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Conclusion

This research provides levied industry professionals with

a thorough understanding of the relationship between
the Australian community and levied industries and more
specifically individual levied and emerging industries such
as goat fibre, buffalo, export fodder, pasture seeds, deer,
sesame, hemp, ginger, tea free oil, thoroughbred horses,
kangaroo, rice, honeybees and pollination and chicken
meat. The use of path modelling allows levied industries to
create a blueprint in which to strengthen their relationship
with the community, and ultimately their social licence to
operate.

The connection between the Australian community and
levied industries is a strong driver of acceptance. The
Australian community hold a strong value to the value
and role each levied industry plays and the role of the
products that they produce. The difference in knowledge
of each industry highlights different opportunities for each
individual industry as to how they can connect with their
community, and where to focus efforts in the future.

Age presents a particular opportunity and risk when
considering connection to levied industries, as the
connection to industry increases with age. Understanding
the ways in which to engage with younger generations
and using the data to understand what is most important
to them will be an important step forward in safeguarding
trust into the future.

This year, the responsibility of rural industries was the most
significant driver of trust, the Australian community wants
to see responsible practices being maintained, with a
particular focus on welfare, sustainability and water. These
three areas unlock key opportunities for levied industries to
focus on when considering actions to take from the data.

When considering welfare, the key factor relating to frust
for the Australian community was that animals raised

for slaughter were treated with dignity and respect
throughout their lives. The Australian community was

not opposed to the slaughter of animals for food, and
widely agreed that animal welfare was a complex issue.
Additionally, welfare of animals such as bees and goafts
were considered as important. This can help guide
communication around animal welfare for producers,
breeders and growers.

YEAR ONE NATIONAL SURVEY 2024

Water management was seen as a shared responsibility
across all rural industries, and a key consideration by
community was that water was to be used responsibly.

In the context of a community which is cognizant of
changing water availability, concerns focused around
the necessity of use of water, fair allocation of water and
foreign confrol of water. Importantly, the community did
not think levied industries were using more water than
they were entitled to and overall thought levied industries
were responsible when it came to water practices.
Opportunities exist for levied industries in sharing the story
of their products relating to advances in technologies
that have resulted in lowered water dependence in
production and in some instances the inherent drought
tolerance or low water requirement of operating many of
the key levied production systems.

The key positive story for levied industries in 2024 is that

of environment and sustainability. A key consideration
for communities were that producers, breeders and
growers manage their environmental impacts effectively
and that it is a shared responsibility for all. Positively, the
data highlights a general support that this there is a
commitment to sustainable practices in levied operations
and that those who work in levied industries are seen as
responsible stewards of the environment. The positive
perception for sustainability reflects in the opportunity

to position levied products in this space. There is strong
support for environmental credentials backing products
like hemp, sesame and even o a lesser extent kangaroo.

This levied program has provided an important baseline
on which to begin improving the relationship between
levied groups and their community. As with CTRI, the
data highlights strong support for the importance and
contribution of levied industries to social, economic,

and practical dimensions of life in Australia, with unique
nuances specific fo individual levied groups. To further
enhance trust and acceptance, there is value in helping
those involved in these industries understand the high
regard they have with Australians. While rural industries
face many challenges, those who work in and alongside
levied operations can have faith in the value they present
to the Australian community and the confidence fo
leverage this faith to focus on deepening their social
licence to operate.
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