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Introduction

In August 2023, YouthInsight conducted  
a 20-minute online survey among a nationally 
representative population sample of 14- to  
25-year-olds (n=506) focusing on their choices  
of industry and study pathways.

The research included high school students  
(years 8 to 12); university students (undergraduate 
and postgraduate), and students in TAFE, VET  
and private colleges throughout Australia.

This research report  
focuses on three key areas:

•	 High School students’ intended 
pathways following completion 
of their secondary education  
(study, career, and life);

•	 Future career aspirations, 
decision-making, and 
professional development 
needs for youth aged 14 to 25;

•	 Industry pathway choices, as 
well as influences and drivers 
for industry selection.
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Quantitative Research Approach:

1.	 YouthInsight conducted a 20-minute 
online survey among a nationally 
representative population sample  
of Student Edge members. 

2.	 The survey was in field from  
August 18 to September 2, 2023.

3.	 The survey was programmed  
and hosted in Alchemer.

4.	 All respondents completed  
the survey via computer, tablet  
or mobile phone. 

Population:

1.	 Total population sample n=506  
(95% CL; 4.5%CI) 

2.	 YouthInsight used the Student Edge 
Youth Panel to obtain the required 
population sample. 

Notes on Interpreting this Report:

1.	 Coloured arrows, asterisks (*), 
and/or comments have been used 
throughout this report to identify 
significant differences at a 95% 
confidence level (p=0.05). Any 
differences described as indicative 
are not significant.

2.	 Based on a sample size of n=506, 
there is a +/- 4.5% margin of error.

3.	 Caution is needed in interpreting 
data with small base sizes of n=30 
and under. 

4.	 The base note included on each 
page throughout the report 
represents the population sample 
size; i.e., the number of respondents 
who answered the relevant question. 

5.	 Data shown in graphs and  
tables are rounded to the nearest 
whole number.

6.	 The data were weighted to represent 
the national population by location 
and gender.

7.	 FDR adjustment (multiple comparison 
correction) has been used in the 
analysis where several statistical 
tests were performed simultaneously 
to prevent Type 1 errors.

8.	 T2B = Top 2 Box (top two variables 
in a Likert or rating scale question, 
example: Agree + Strongly Agree).

9.	 B2B = Bottom 2 Box (bottom two 
variables in a Likert or rating scale 
question, example: Disagree + 
Strongly Disagree).

10.	References to SES are based  
on location data calculated using 
ABS’ Socio-Economic Indexes for 
Areas (SEIFA).

Incentives:

1.	 Student Edge Youth Panel 
participants received a modest 
incentive for participating in the 
study. Youth Panel incentives are 
calculated based on the total time 
used to complete the survey.

Data Security:

1.	 Attention check and bot-screening 
questions were included within they 
survey to ensure data submitted into 
the survey is of high quality.

2.	 Following completion of fieldwork, 
YouthInsight conducted rigorous 
data checking and cleaning to 
ensure that only quality responses 
are used within the data analysis and 
reporting of findings.

Methodology
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Population Profile
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STUDY PATHWAYS FOR  
HIGH SCHOOL STUDENTS

•	 In 2023, three in four high school students intend 
to pursue tertiary education at completion of 
their secondary study. 

•	 A quarter of students intend to pursue other 
pathways, including six per cent taking a gap 
year, five per cent engaging in work, and six 
per cent remaining unsure about their future 
pathway post high school.

•	 Thematic analysis of qualitative responses 
from students not intent on pursuing further 
study identified the following themes as primary 
reasons: Work and earn income; Be in the real 
world/Explore life; Figure out what to do in life; 
University perceived as challenging (feelings of 
not being good enough/not excelling); Break from 
study needed and not wanting to pursue further 
study at this stage; Mental health concerns 
and exhaustion; Not required for chosen career 
pathway, and Cost of study.

FUTURE CAREERS AND  
PROFESSIONAL DEVELOPMENT

•	 Age of career choice-making: Most students 
(69%) know which career they would like to pursue 
following the completion of their studies, with the 
primary decision-making age between 16 and 18. 

•	 Information and advice about future and career: 
young people are primarily using broader Google 
searches for information and advice about 
their future and career, while a quarter engage 
Student Edge for this task (26%) - slightly ahead 
of Government Web sites (24%).

•	 Searching for work: young people are primarily 
using Seek (59%), Indeed (49%), or going directly 
to the web site/social media of the company of 
interest (40%). A quarter of young people also 
engage Student Edge (24%) and LinkedIn (26%) for 
this purpose.

•	 Professional development: Seven in 10 young 
people are interested in attending learning 
opportunities with Student Edge to support 
their development in both work and study. Their 
primary topics of interest are budgeting and 
money management (36%), study tips and tricks 
(32%) and entrepreneurship (32%). For a quarter 
of young people, their interests lie in getting 
job ready, learning about future careers, and 
learning how to create a CV.

•	 More than one in three young people expressed 
interest in connecting with a mentor, however, 
those residing in lower SES areas ARE less likely to 
do so (56% vs 68% higher SES). 

•	 These data show an appetite from young people 
in developing skills and knowledge for the 
future of work and study, and highlight further 
opportunities to support youth in this space.

Executive Summary
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INDUSTRY PATHWAYS

•	 In 2023, health, medicine and technology are the 
most popular industries for young people. One in 
four young people want to enter the healthcare 
and medicine space, while one in five want to 
work in technology.

•	 A combined total of 1.4 per cent of young people 
want to work in industries including mining, oil 
and coal, with zero young people electing gas as 
a career pathway. Two per cent of young people 
want to work in the clean/renewable energy 
sector.

•	 Extended responses about why participants are 
interested in a career within the clean/renewable 
energy sector predominantly focus on mitigating 
negative environmental outcomes, while those 
interested in a career in mining, oil or coal were 
primarily focus on high income opportunities.

•	 Young people are mostly influenced by their 
parents, carers or guardians when choosing a 
career, while reasons contributing to career 
choice-making include good working conditions, 
job security, future-proof career, interesting 
subject matter, and high salary as primary driving 
factors. 

•	 Though one in two young people rate creativity, 
longevity of industry, travel opportunities, and 
opportunity to solve major world problems as of 
importance, these factors are most likely to be 
viewed as unimportant when making a career 
choice overall. 

•	 When it comes to industry sector importance to 
the future of the Australian economy, of highest 
importance are Health (93%), Education (91%), and 
Technology (90%). Industries including mining, oil, 
and gas are viewed as of least importance overall 
by Gen Z.

GENDER DIFFERENCES

•	 Searches for information and advice about future 
or career: Women are more likely than men to use 
their school’s career pages/portal (34% vs 23% 
respectively) and TikTok (24% vs 14% respectively) 
for this task; Men are more likely than women to 
use YouTube (35% vs 21% respectively).

•	 Work searches: Women are more likely than other 
genders to use Seek and Indeed (67% and 55% 
respectively).

•	 Industry pathways: Women are most interested in 
a career in health and medicine, and education, 
while men are most interested in a career in 
technology, and engineering. Non-binary people, 
people of other genders, and those who did not 
disclose their gender (low base, indicative only) 
are most interested in research, science or data 
analysis, and the creative arts.

•	 Influences contributing to career choice: Men 
are more likely than other genders to learn about 
their chosen career from YouTube (19%).

•	 Factors contributing to career choice-making: 
Women are primarily driven by good working 
conditions (63%) and job security (62%), while 
for men high salary (49%) and good working 
conditions (49%) are primary factors. Non-binary 
people, people of other genders, and those 
who did not disclose their gender (low base, 
indicative only) are driven by interesting subject 
matter (67%) and a fun working environment (67%).

•	 Career choice-making: Men are more likely than 
women to rate technology use as somewhat or 
very important when making their career choice 
(53% vs 45%).

Executive Summary (continued...)
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Study Pathways

Intentions post high school study: primarily tertiary education

High School students are primarily 
intending to pursue tertiary 
education at completion of their 
secondary study.

One in 10 students (net 12%)  
are intending to take a gap year 
(6%) or are currently unsure about 
their future pathway post high 
school (6%).

Statistically significant differences 
were not observed by gender, 
age, year level of study, SES, or 
location, suggesting global intent.

Thematic analysis of qualitative 
responses from students not 
intent on pursuing further study 
identified the following themes as 
primary reasons:

1 	 Work/Earn Income

2 	 Be in the real world/ 
Explore Life 

3 	 Figure out what to do with life

4 	 University perceived  
as challenging  
(not good enough)

5 	 Break from study/not wanting 
to pursue further study

6 	 Mental Health/Exhaustion

7 	 Not required for career path

8 	 Cost of study

Q33. WHAT ARE YOU INTENDING TO DO AFTER YOU FINISH SCHOOL? 

WHAT HAVE YOU USED GENERATIVE AI TOOLS FOR?

  HIGH SCHOOL STUDENTS        TERTIARY STUDENTS 

GO TO UNIVERSITY

NOT  
SURE YET

6% 

74%

GO TO  
TAFE/VET

4%  

DO AN 
INTERNSHIP

2%
DO AN 

APPRENTICESHIP

3%  

GET  
A JOB

5%  

TAKE A 
GAP YEAR

6% 

OTHER
Time off/

relax, start  
a business

1%

Base n=198 9INDUSTRY AND STUDY PATHWAYS



Verbatims: Why students are not choosing university, 
TAFE, VET or college immediately post high school

Q. Can you please tell us why you are choosing not to go straight to University or TAFE/VET/College 
after you finish school (for example, are there any barriers/is something preventing you from pursuing 
further education)? (High School students)

Base n=44

“	 It’s too hard and I’m not much 	
of an academic person so I 
just want to finish school and 
work in a trade.”

“	 I’m failing school, I will need 
time to catch up on my 
education.”

“	 I want to become a fire fighter 	
and I need to complete 2 
years full time work for this.”

“	 I am planning to go to 
University after my gap year 
(in fact I’m already enrolled 
to start Semester 1 2025). I 
chose to take a gap year to 
give me some space from the 

school/study environment 
and relearn how to be a 
‘normal person’ and not 
a student. I’m intending 
on spending my gap year 
getting a job and working, as 
well as probably travelling 
internationally.”

“	 I just want a break to explore 
life before I go to uni.”

“	 I have struggled with my 
mental health and the 
pressure of school and want 	
a break before uni.”

“	 [I am] very mentally exhausted 	
and I need a break from 	
school - I would also like to 	
make some money before I go 	
into school again.”

“	 It is a hard grind in the last 	
two years of school. I need 
time to relax.”

“	 Because I feel like I can’t 
achieve going to university 
and can’t sustain the cost, I 
think I’m only smart enough to 
drop out.”

“	 I want to find out what I want 	
to do in life.”
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Future Careers and Professional Development
1 in 4 young people use Student Edge to search for 
information and advice about their future or career 

Young people are primarily using Google 
searches for information and advice 
about their future or career.

A quarter of young people engage 
Student Edge for this task (26%), ahead 
of Government Web sites (24%).

A net total of 43 per cent of young 
people engage with social media 
platforms (including YouTube) when 
searching for information and advice 
about their future or career (28% net 
total excluding YouTube).

14 to 17-year-olds are significantly more 
likely than other age groups to use 
TikTok (27%) and Student Edge (35%) for 
this purpose.

Significant Gender Differences:

•	 Women are more likely than men  
to use their school’s career pages/
portal (34% vs 23% respectively) and 
TikTok (24% vs 14% respectively) for 
this task;

•	 Men are more likely than  
women to use YouTube (35% vs 21% 
respectively).

Q32. WHERE ONLINE DO YOU SEARCH FOR INFORMATION 	
AND ADVICE ABOUT YOUR FUTURE OR CAREER? 

Multi-select. Base n=506 

 is significantly higher than   at 95% CI (p=.05)

GOOGLE SEARCH 80%  

MY SCHOOLS CAREERS  
PAGES / ONLINE PORTAL 29%   

YOU TUBE 28%   

STUDENT EDGE 26%  

GOVERNMENT  
WEBSITES 24%   

TIKTOK 19%  

INSTAGRAM 13%  

FACEBOOK 5%  

TWITTER 3%  

ONLINE FORUM 
(Reddit, LInkedIn) 3%  

OTHER WEBSITE 
(LinkedIn, Seek,  

University website)
3% 

OTHER INFORMATION 
SOURCE 

(Family, teachers, tuturs)i 1%  

I DO NOT LOOK FOR 
INFORMATION  

ABOUT MY FUTURE 
CAREER ONLINE

5%  
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1 in 4 young people use Student Edge when looking for work, 
with Seek and Indeed primary pathways for 1 in 2 people

When searching for work, young 
people are primarily using Seek (59%), 
Indeed (49%) and going directly to 
the web site or social media of the 
company of interest (40%).

A quarter of young people engage 
Student Edge (24%) and LinkedIn 
(26%) (no statistically significant 
difference between the two 
platforms).

Use of Seek and Indeed is driven by 
women (67% and 55% respectively), 
while older age groups (22-25) are 
most likely to engage with Seek and 
LinkedIn (72% and 41% respectively).

Of the one in 10 participants who 
have never looked for work before, 
this is primarily driven by men (15%), 
and participants residing in higher 
SES locations (10%).

Multi-select. Base n=506 

 is significantly higher than   at 95% CI (p=.05)

Q42. WHEN LOOKING FOR WORK, WHICH OF THE PLATFORMS BELOW DO YOU USE? 

SEEK

STUDENT EDGE

INDEED

GO IN PERSON TO THE COMPANY/
ORGANISATION I AM INTERESTED IN 

(For example, ask in person about  
jobs available or drop off resume)

GO DIRECTLY TO THE COMPANY/
ORGANISATION I AM INTERESTED IN VIA 

THEIR WEBSITE OR SOCIAL MEDIA

CAREERONE

JOBSEARCH

LINKEDIN

OTHER

I’VE NEVER LOOKED  
FOR A JOB BEFORE

59%  

40%  

26%

24%

21%  

16%  

10%  

3%  

2%  

49%  
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Personal development: 7 in 10  young people are 
interested in Student Edge webinars to support 
their study and career development

Young people are interested in 
attending learning opportunities to 
support their development in both 
work and study.

For one in three, their primary 
topics of interest include 
budgeting and money management 
(36%), study tips and tricks (32%) 
and entrepreneurship (32%). 

For a quarter of young people, their 
interests lie in getting job ready (27%), 
learning about future careers (25%), 
and learning how to create a CV (23%). 

These data show an appetite from  
Gen Z in developing skills and 
knowledge for the future of work 
and study and highlight further 
opportunities to support young people.

Q43. WOULD YOU BE INTERESTED IN ATTENDING A WEBINAR 	
HOSTED BY STUDENT EDGE ON ANY OF THE FOLLOWING TOPICS?*

* Multi-select. Base n=506 
** 5-point Likert scale. Base n=506 

 is significantly higher than   at 95% CI (p=.05)

Career mentorship: 
1 in 3 young people 
are interested  
in connecting with  
a mentor
More than one in three young 
people (65%) expressed 
interest in connecting with a 
mentor from their field of study 
or who works in a career than 
aligns with their aspirations. 
Of these, 24 percent are very 
interested, and 41 per cent are 
somewhat interested. 

Young people residing in lower 
SES areas were less likely to 
express interest in connecting 
with a mentor (56% vs 68% 
higher SES) and were also 
more likely to be unsure about 
mentorship overall (29% vs 15% 
higher SES).

With the exception of SES, 
statistically significant 
differences were not observed 
for other demographic 
variables, including age, gender, 
level of study, or location.

Q44. HOW INTERESTED ARE 	
YOU IN CONNECTING WITH 	

A MENTOR FROM YOUR FIELD 	
OF STUDY OR WHO WORKS 	

IN A CAREER THAT ALIGNS WITH 
YOUR CAREER ASPIRATIONS?** 

(As an example, mentors can  
offer their time and expertise  

for free to help mentees  
with career related guidance)

  VERY 
INTERESTED

  SOMEWHAT 
INTERESTED

  UNSURE

  NOT VERY 
INTERESTED

  NOT 
INTERESTED7%  

10%  

18% 

41% 

24%  
Net: 
65% 

(T2B)

Net: 
17% 

(B2B)

THE BENEFITS  
OF VET / TAFE 7%  

RESEARCH  
INSIGHTS 8% 

HOW TO PREPARE  
FOR UNIVERSITY OR  
VET / TAFE STUDIES

18%  

HOW TO CREATE  
YOUR RESUME / CV 23% 

LEARN ABOUT  
FUTURE CAREERS 25% 

HOW TO GET  
JOB READY 27% 

HOW TO START A SIDE  
HUSTLE OR BECOME  
AN ENTREPRENEUR

32%  

STUDY TIPS  
AND TRICKS 32% 

BUDGETING AND  
MONEY MANAGEMENT 36%  
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69 per cent of students know which career 
pathway they would like to take following the 
completion of their studies.

Majority of students (69%) report 
that they know which career they 
would like to pursue following the 
completion of their studies. 

High school students were less 
likely than those in University or 
VET studies to have already made 
this decision (62% vs 74%). An age 
comparison further confirmed that 
18- to 21-year-olds we significantly 
more likely than 14- to 17-year-olds to 
have made a career decision (75%).

Q35. AND AT APPROXIMATELY WHICH AGE DID YOU 	
DECIDE THAT YOU WANTED TO PURSUE THIS CAREER? **

  MEN        WOMEN

* Single select. Base n=487  
** Single select. Base n=335 

 is significantly higher than   at 95% CI (p=.05)

A large proportion of tertiary 
students (26%) reported not knowing 
which career they would like to 
pursue, as well as almost one in two 
(46%) High School students in years 
8 to 10 (but not in senior high school 
years).

The primary decision-making 
age is between 16 and 18, with no 
statistically significant differences 
observed by demographical 
variables. 

10
%

4%

AGE
9–12

NET 7%  

40
%

46
%

AGE
16–18

NET 42%  

29
%

20
%

AGE
>18

NET 25%

21
%

30
%

AGE
13–15

NET 26%

Q34. FOLLOWING THE 
COMPLETION OF YOUR STUDIES, 
DO YOU KNOW WHICH CAREER 

YOU’D LIKE TO PURSUE? *

  DECIDED        UNDECIDED

31%

69%
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Industry Pathways

Health, medicine and technology  
are the most popular industries with 
young people in 2023.

One in four young people want to  
enter the healthcare and medicine  
space (26%), while one in five want to  
work in technology (19%).

A total of 1.4 per cent of young  
people want to work in industries 
including mining, oil and coal, with 
zero participants electing gas as  
a career pathway.

Two per cent of young people  
want to work in the clean/renewable 
energy sector.

A quarter of young people want to work in healthcare 
and medicine, while almost one in 10 remain unsure 

Multi-select, maximum three choices. Base n=506

Q36. OUT OF THE BELOW INDUSTRIES, WHICH TYPE 	
OF CAREER WOULD YOU LIKE TO HAVE IN THE FUTURE? 

HEALTHCARE & MEDICINE 26%

CREATIVE ARTS 10%

LAW 7%  

TECHNOLOGY 19%

EDUCATION 10%

GOVERNMENT 6%  

ENGINEERING 13%

BANKING, FINANCE, 
ECONOMICS 10% 

DEFENCE FORCE 4%  

RESEARCH, SCIENCE,  
DATA ANALYSIS 12%

ENTREPRENEURSHIP 9% 

HOSPITALITY / TOURISM 4% 

BUSINESS, MANAGEMENT 12%

SOCIAL WORK 7% 

ADVERTISING, MARKETING 4%  

OTHER 8%

DON’T KNOW 6%

COMMUNITY &  
PERSONAL SERVICE

ROBOTICS

EMERGENCY SERVICES / 
FIRST RESPONDER

RETAIL

STAY AT HOME PARENT

BUILDING & 
CONSTRUCTION

BEAUTY CLEAN / 
RENEWABLE ENERGY

AGRICULTURE 

MINING

MANUFACTURING

TELECOMMUNICATIONS

COAL

OIL

FARMING

GAS

OTHER TRADE /  
LABOUR

3% & UNDER

35%
HEALTH & 
MEDICINE

14%
EDUCATION

12%
SOCIAL WORK

12%
RESEARCH, SCIENCE  

OR DATA ANALYSIS

1

2

3

4

WOMEN TOP 4

1

2

3

4

MEN TOP 4

17%
HEALTH & 
MEDICINE

14%
BUSINESS OR 
MANAGEMENT

29%
TECHNOLOGY  

(e.g. computing, AI, IT)

22%
ENGINEERING
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Verbatims: Why young people 
are interested in a career in 
Clean / Renewable Energy

“	 I’m interested in mitigating the effects 
of climate change and saving the 
environment and clean/renewable 
energy is one aspect of improving the 
environment.”

“ I am passionate about the environment 
and would like to be able to minimise 
human destruction of it.”

“ I think it is an important industry that 	
the world needs to focus on for the 
future, and it is related to my interests.”

“ Seems like a fun high paying job.”

“We are using up all of our non-renewable 
resources. If we don’t turn to renewable 
energy now, it will be too late.”

“So many ways to help people and so 	
many directions to go in the future.”

“It is the most important issue 	
facing humanity and I want to solve 	
the biggest issues.”

“I think it will be extremely beneficial 	
to further our planet.”

“I care about our future and find 	
it interesting.”

Open text responses. Base n=44

Extended responses about why 
participants were interested in  
a career within the Clean/Renewable 
Energy sector predominantly  
focused on mitigating negative 
environmental outcomes:

Verbatims: Why young people 
are interested in a career in 
Coal, Mining, and Oil

“ Because working in this industry can 
guarantee a lot of money if you are in 	
a good role.”

“ Good money.”

“ As this is what I’m currently studying 
at the moment.”

“ Good pay.”

“ It helps make money quick.”

“ Good salary, career progression.”

Extended responses about why 
participants were interested in a 
career within the mining, gas or oil 
industry predominantly focused 
on high income opportunities and 
career progression:

Open text responses. Base n=7
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Influences contributing to career choices: young people 
are primarily influenced by parents/carers/guardians

For almost one in three young people, 
their parents, carers or guardians are 
a contributing factor to choosing their 
career (29%), followed by a career day at 
their school (21%).

Men are more likely than other genders 
to learn about their chosen career from 
YouTube (19%), echoing their use of the 
platform for searches on information 
and advice about their future or career 
(please see page 14).

Mining, Coal, and Oil: 

Young people interested in this industry 
(low base n=7, indicative only) are 
primarily learning about this career from 
their parent/carer/guardian, choosing 
the same career as one of their parents/
carers/guardians, followed by learning 
about the career on YouTube. Young 
people interested in this industry have a 
mix of SES backgrounds (indicative only).

Clean/Renewable Energy:

Young people interested in this industry 
(low base n=11, indicative only) are 
primarily learning about this career 
from school career days, followed by 
taking a personality/careers test, and 
choosing the same career as one of their 
parents/carers/guardians. Young people 
interested in this industry tend to be from 
higher SES backgrounds (indicative only).

Q37. WHICH OF THE FOLLOWING FACTORS CONTRIBUTED 	
TO YOU CHOOSING THE CAREER YOU WOULD LIKE TO PURSUE? 

Multi-select. Base n=476  
(Participants who reported an industry of interest for career in Q36)  

 is significantly higher than   at 95% CI (p=.05)

UNSURE 19%

OTHER 18%

I HAVE CHOSEN THE SAME 
CAREER AS ONE OF MY 

PARENTS/CARERS/GUARDIANS
11%  

I LEARNT ABOUT IT FROM MY 
FAVOURITE MOVIE/TV SHOW 12%  

I LEARNT ABOUT THIS  
CAREER ON SOCIAL MEDIA  
(TikTok, Instagram...etc)

13%   

I LEARNT ABOUT THIS  
CAREER ON YOUTUBE 14% 

I TOOK A PERSONALITY  
OR CAREERS TEST 19%

21%
WE HAD A CAREER DAY  
AT SCHOOL AND THAT  

HELPED ME DECIDE

I LEARNT ABOUT  
MY CAREER FROM MY  

PARENTS/CARERS/GUARDIANS
29%  
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Gender differences 
for factors of highest 
importance  
(rank of very important)

Importance of factors contributing to career choice-making (factors of  
highest importance): Good working conditions, job security, future-proof  
career, interesting subject matter, and high salary are of highest importance 

Q38. HOW IMPORTANT ARE EACH OF THE FOLLOWING FACTORS TO YOU WHEN CHOOSING A CAREER? 

  SOMEWHAT IMPORTANT        VERY IMPORTANT	

5-point Likert scale. Base n=506 

 is significantly higher than   at 95% CI (p=.05)

IS FUTURE PROOF (e.g. unlikely 
to have job displacement 

due to advances)
36% 50%  

IS IN AN INDUSTRY THAT HAS  
EXISTED FOR A LONG TIME 31%  13%  

HELPS PEOPLE 43% 38% 

HIGH SALARY 38% 49%  

OFFERS A LOT OF  
VARIETY WITHIN THE ROLE 44% 31% 

SOLVES A MAJOR  
WORLD PROBLEM 39% 19%  

HAS GOOD WORKING 
CONDITIONS 37% 57%  

POSITIVELY IMPACTS SOCIETY 44% 37% 

LOTS OF OPPORTUNITIES FOR 
ON-THE-JOB TRAINING & 

LEARNING NEW SKILLS
46% 33% 

LOTS OF ROLES AVAILABLE 45% 34% 

PROVIDES AN OPPORTUNITY  
TO TRAVEL / MOVE OVERSEAS 32%  18%  

PROVIDES STRUCTURE  
AND CONSISTENCY 51% 32%

SUBJECT MATTER  
IS INTERESTING 39% 50%  

USES TECHNOLOGY 40% 23%  

IS IN AN INDUSTRY  
THAT IS GROWING 44% 31% 

IS A FUN ENVIRONMENT  
TO WORK IN 46%  39%

IS IN AN INDUSTRY  
THAT IS SUSTAINABLE 44% 29% 

ALLOWS YOU TO BE CREATIVE 39% 25%  

IS IN AN INDUSTRY THAT IS 
CONSTANTLY EVOLVING 39% 29%  

JOB SECURITY 37% 56%  

63%
GOOD WORKING 

CONDITIONS

49%
HIGH  

SALARY

62%
JOB  

SECURITY

49%
GOOD WORKING 

CONDITIONS

WOMEN

MEN
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Importance of industries to the future of the 
Australian economy: Health and Education a priority

Young people rated industries 
including Mining, Oil, and Gas as of 
least importance to the future of the 
Australian economy when comparing to 
other industries tested. 

Of highest importance were Health 
(93%), Education (91%), and Technology 
(90%). Here, fewer than 2 per cent 
of participants reported that these 
industries were not important to the 
future of the Australian economy.

Top-rated industries by importance – 
attribution of Very Important on  
five-point Likert scale:

Q41. FOCUSING ON THE INDUSTRIES LISTED BELOW, HOW IMPORTANT DO 	
YOU BELIEVE THESE ARE TO THE FUTURE OF THE AUSTRALIAN ECONOMY? 

  NOT IMPORTANT (B2B)        IMPORTANT (T2B)

5-point Likert scale. Base n=506

MINING
15%  

68%  

OIL
20% 

58% 

TECHNOLOGY
2% 

90% 

GAS
17%  

63% 

BANKING, FINANCE, 
ECONOMICS

5%

83% 

CLEAN / RENEWABLE  
ENERGY

3%  

89% 

GOVERNMENT
4% 

84% 

EDUCATION
2% 

91% 

TELECOMMUNICATIONS
7% 

76% 

AGRICULTURE
3%  

85% 

RETAIL
9% 

71%  

HEALTH
1% 

93% 

MANUFACTURING
8% 

75%  

BUILDING &  
CONSTRUCTION

3% 

86%  

66%
HEALTH

60%
CLEAN/RENEWABLE 
ENERTY

64%
EDUCATION

59%
TECHNOLOGY

50%
AGRICULTURE
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